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MONTGOMERY COUNTY, TX
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MONTH JTOTALJPRICED]PRICED]PRICED]PRICED| COST] COST] PRICE] PRICE] SAVINGS]SAVINGS|SAVINGS] IZERS]
2008
JULY 1,347] 938]  69.64%) 409]  30.36%] 54,597.88] 40.53 70,027.03] 51.99] $15,429.15 11.45 22.03%] 570
JUNE 1,237] 825]  66.69%) 412 33.31%] 48,665.01] 39.34) 61,569.31] 49.77] $ 12,904.30) 10.43) 20.96%] 530}
IMAY 1,231 825]  67.02%) 406]  32.98% 49,233.43) 39.99) 61,625.10) 50.06] $ 12,391.67 10.07] 20.11%] 507]
IAPRIL 1,184] 826]  69.76%) 358]  30.24%| 50,549.76] 42.69 62,213.63) 52.55] $ 11,663.87 9.85] 18.75%] 474)
MARCH 1,160) 798|  68.79%) 362]  31.21%| 47,788.25) 41.20 58,457.39) 50.39] $10,669.14 9.20) 18.25%] 450)
FEBRUARY 1,082 729 67.38% 353]  32.62% 45,244.71 41.82) 55,120.01 50.94]  $9,875.30) 9.13) 17.92%| 426
JANUARY 1,105} 803  72.67% 302]  27.33% 47,287.90) 42.79) 57,812.88] 52.32] $10,524.98 9.52 18.21% 454)
2007
DECEMBER 1,074) 766]  71.32%] 308]  28.68% 44,130.81 41.09) 53,874.09) 50.16] 9,743.28 9.07] 18.09%] 430)
INOVEMBER 978] 734 75.05%) 244]  24.95%) 45,258.89) 46.28 55,019.86] 56.26 9,760.97] 9.98) 17.74%] 409)
[OCTOBER 472) 327 69.28%) 145]  30.72%| 20,648.32] 43.75 25,191.31 53.37 4,542.99 9.63 18.03%] 245
ToTALS: | 10,870] 7,571  69.65%]| 3,299]  30.35%] | | $560,910.61] $ 51.60] $ 107,505.65] $ 9.89] 19.17%]

Column Headers from left to right:

1.  Total Rxs: This is the total number of Rxs that were adjudicated or attempted to adjudicate through the use of the card (the explanation of the next couple

of headers will help explain the necessity of this column).

2. Plan Priced Rxs: Caremark tracks all attempts to use the cards including when the pharmacy offers a lower price than the card can give. This is usually
when the pharmacy sells a drug at cost or below cost to create foot traffic for the pharmacy or under a special purchase arrangement. This is the amount

of Rxs that the card gave the best price vs. the pharmacy.

% Plan Priced Rxs: What percentage of the total attempted Rxs adjudicated via best price with the card.
Retail Priced Rxs: How many prescriptions where the pharmacy had a lower price.

% Retail Priced Rxs: Percentage of Rxs where the pharmacy had a lower price.

Total Drug Cost: All prescriptions totaled together at their card discount prices.

Average Drug Cost: Average Drug Cost per Rx at the card discounted price.

Retail Submitted Price: What the price would have been if the prescriptions weren't filled with the card.
Average Retail Submitted Price: Average Per Prescription price if the card wasn't presented at a discount.
Price Savings: Total dollar savings for all Rxs filled with the card.

Average Price Savings: Average price savings per prescription.

% Price Savings: Percentage price savings per prescription.
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an indication of how many residents you are helping.

Total Utilizers: This is the total amount of people who represent the total amount of prescriptions i.e. some people fill multiple prescriptions. This gives you

As always, if you have questions, don't hesitate to contact me. Thank you for being a member county, borough or parish and participating in this member program.

Andrew Goldschmidt
Director, Membership/Marketing
NACo--National Association of Counties



